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Stellingen
1.	 Marketing	is	relevant	to	the	healthcare	sector	on	all	levels,	ranging	from	a	world-wide,
	 macroeconomic	perspective	down	to	the	individual	patient,	or	consumer	
	 (this	dissertation,	chapter	1-4).
2.	 Cutting	on	healthcare	expenditures	during	economic	downturns	yields	lower		 	
	 population	health	and	increased	costs	in	the	long	run;	however	a	public	healthcare	
	 system	and	good	prevention	campaigns	can	mitigate	this	development	
	 (this	dissertation,	chapter	2).
3.	 Mental	illness	stigma	will	probably	never	completely	disappear,	but	there	are	ways		 	
	 to	reduce	it	with	simple	means,	such	as	well-designed	communication	campaigns	 
	 (this	dissertation,	chapter	3).
4.	 Counter	stigmatic	messages	are	by	far	not	enough	to	solve	the	stigma	problem		 	
	 surrounding	mental	illnesses,	but	the	message	has	to	be	aligned	with	the	recipients		 	
	 worldview	(this	dissertation,	chapter	3).
5.	 Marketing	in	the	healthcare	sector	is	often	misunderstood	as	a	greedy,	profit-seeking		
	 and	unnecessary	function;	however,	by	simply	putting	the	patient	first,	it	can	actually		
	 make	a	difference.
6.	 Research	methods	should	be	chosen	according	to	the	research	problem	and	not	
	 vice	versa.
7.	 Combining	theory	and	practice	is	a	challenge	you	can	never	be	sure	to	have	mastered,		
	 as	a	good	compromise	always	leaves	all	parties	dissatisfied.
8.	 Doing	a	PhD	is	like	growing	up,	upon	the	start	you	think	you’ll	be	wise	when	you’re		 	
	 done,	but	then	you	realize	it’s	quite	the	opposite.
9.	 A	day	can	really	slip	by	when	you’re	deliberately	avoiding	what	you’re	supposed	to	do.	 
	 ―	Bill	Watterson	
10.		Wenn	Arbeit	hier	nicht	Kraft	mal	Weg	ist	widerleg‘	es
	 ―	aphroe
11.		Ich	Danke	Sie!
	 ―	Willi	Lippens
